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Disclaimer

THIS PRESENTATION AND ITS CONTENTS ARE STRICTLY CONFIDENTIAL AND ARE NOT FOR PUBLICATION, DISTRIBUTION OR RELEASE, DIRECTLY OR INDIRECTLY, IN WHOLE OR IN PART, IN OR INTO THE UNITED STATES OF AMERICA (INCLUDING ITS
TERRITORIES AND POSSESSIONS, ANY STATE OF THE UNITED STATES AND THE DISTRICT OF COLUMBIA), CANADA, AUSTRALIA, NEW ZEALAND, JAPAN, THE REPUBLIC OF SOUTH AFRICA, THE REPUBLIC OF IRELAND OR ANY OTHER ANY
JURISDICTION IN WHICH SUCH DISTRIBUTION OR RELEASE WOULD BE UNLAWFUL, OR TO ANY RESIDENT THEREOF. THIS PRESENTATION IS NOT AN OFFER OR INVITATION TO BUY OR SELL SECURITIES.

BY ATTENDING ANY MEETING WHERE THIS PRESENTATION IS MADE, OR BY READING THIS PRESENTATION, YOU AGREE TO BE BOUND BY THE FOLLOWING CONDITIONS AND TO MAINTAIN CONFIDENTIALITY REGARDING THIS PRESENTATION AND
ITS CONTENTS.

This presentation has been prepared by Auction Technology Group plc (the “Company”) for informational and background purposes only in connection with the publication of the Company's results for the twelve month period ended 30 September 2022.

This presentation does not constitute or form part of any offer or invitation to purchase, sell or subscribe for, or any solicitation of any such offer to purchase, sell or subscribe for, any securities in the Company nor shall this presentation or any part of it, or
the fact of its distribution, form the basis of, or be relied on in connection with, any contract therefor. The distribution of this presentation or any information contained in it may be restricted by law in certain jurisdictions, and any person into whose
possession any document containing this Presentation or any part of it comes should inform themselves about, and observe, any such restrictions. In this respect, neither the Company nor any of its connected persons accepts any liability to any person in
relation to the distribution or possession of this presentation or any information contained in it to or in any such jurisdiction.

No reliance may be placed, for any purposes whatsoever, on the information contained in this presentation or on its completeness and this presentation should not be considered a recommendation by the Company or any other party in relation to any
purchase of or subscription for securities of the Company. No representation or warranty, express or implied, is given by or on behalf of the Company or any of its respective directors, partners, officers, employees, advisers or any other persons as to the
accuracy, fairness or sufficiency of the information or opinions contained in this presentation and none of the information contained in this presentation has been independently verified by any person. Save in the case of fraud, no liability is accepted for
any errors, omissions or inaccuracies in such information or opinions. Information in this presentation relating to the price at which relevant investments have been bought or sold in the past or the yield on such investments cannot be relied upon as a
guide to the future performance of such investments.

The presentation may not be copied, reproduced or further distributed, in whole or in part, to any other person, or published, in whole or in part, for any purpose without the prior written consent of the Company.

The Company's securities have not been, and will not be, registered under the United States Securities Act of 1933, as amended (the “Securities Act”), or under any other securities legislation of any state of the United States or in any other jurisdiction
where this would constitute a breach of applicable securities legislation. This presentation may be made available within the United States solely to persons reasonably believed to be “qualified institutional buyers” (“QIBs”) as defined in Rule 144A under
the Securities Act.

The Company is under no obligation to update or keep current the information contained in this presentation or to correct any inaccuracies which may become apparent, and any opinions expressed in it are subject to change without notice. Neither the
Company nor any of its respective directors, officers, partners, employees or advisers accept any liability whatsoever for any loss howsoever arising from any use of this presentation or its contents or otherwise arising in connection therewith.

The presentation may contain forward-looking statements. These statements may relate to (i) future capital expenditures, expenses, revenues, earnings, synergies, economic performance, indebtedness, financial condition, dividend policy, losses or future
prospects, and (ii) developments, expansion or business and management strategies of the Company. Forward-looking statements are identified by the use of such terms as “believe”, “could”, “should”, “envisage”, “anticipate”, “aim”, “estimate”, “potential”,
“intend”, “may”, “plan”, “will” or variations or similar expressions, or the negative thereof. Any forward-looking statements contained in the presentation are based on current expectations and are subject to risks and uncertainties that could cause actual
results to differ materially from those expressed or implied by those statements. If one or more of these risks or uncertainties materialise, or if underlying assumptions prove incorrect, the Company’s actual results may vary materially from those
expected, estimated or projected. Any forward-looking statements speak only as at the date of the presentation. The Company and its directors expressly disclaim any obligation or undertaking to publicly release any update or revisions to any forward-
looking statements contained in the presentation to reflect any change in events, conditions or circumstances on which any such statements are based after the time they are made, other than in accordance with its legal or regulatory obligations
(including under the UK Listing Rules and the Disclosure Guidance and Transparency Rules of the Financial Conduct Authority). Nothing in this presentation shall exclude any liability under applicable laws that cannot be excluded in accordance with such

laws.

This presentation contains non-GAAP/non-IFRS financial information which the Company’s management believes is valuable in understanding the performance of the Company. However, such non-GAAP/non-IFRS information is not uniformly defined by
all companies and therefore it may not be comparable with similarly titled measures disclosed by other companies, including those in the Company’s industry. Although these measures are important in the assessment and management of the Company’s
business, they should not be viewed in isolation or as replacements for, but rather as complementary to, the comparable GAAP/IFRS measures.
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Unlocking the value of the curated secondary goods market...

BIDDERS AUCTION
HOUSES

Collectors Industry machinery,
construction & farm equipment

Professionals
Art, antiques and collectables

Casual
Consumer surplus & retail

returns
Dealers

Business

Selection Convenience

v \_/
172m 171 103m Trust 3,800 74,000 m
Bidding  Countries Bids Auction Auctions Lots sold
sessions ~ MWhchwehave  placed Houses online

Auction Technology Group



... and accelerating the growth of the circular economy

Auctions play a critical role in facilitating the circular economy We are making it easier for consumers to make green choices

L " A The trend towards re-commerce’ is growing?
5935’0 0047@)0
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44% -
O of respondents more likely to buy second-
hand than they were three years ago3
atg -
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47 /0 of these respondents cite being ‘more aware
of the impact of sustainable buying’
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N 42 /0 of respondents still don't realise buying
second-hand is greener than buying new

Or, ol
 CHoIC & RusT FORBO™

In FY 22, popular 15 items sold on ATG marketplaces saved

c.3m tonnes CO2 emissions’ There is a huge opportunity for ATG to spread the

word about the sustainable impact of auctions

1. FY 21 on a proforma basis would have been c.2.7m tonnes CO2 emissions saved vs purchasing new.
2. Datais from ATG commissioned external market survey September 2022.
3. 13% of respondents were less likely to buy second-hand.




FY 22 Highlights: a year of further growth and progress

Expanded THV' Maintained conversion rate? Grew GMV
£10.1bn 33% £3.3bn
+22% flat +20%

VAS rollout support take rate  Double digit revenue growth Increased adjusted EBITDA

3.3% £119.8m £54.0m

o) o) 0]
(0.2)ppt  +0.1ppt +71% +11% +70%
ex real estate proforma
KPIs are shown on a proforma basis at constant currency growth rates. 7
ediately addressable market and represents the total final sale value of all lots listed on ATG's marketplaces or the platform.

1. THVIis ATG'simm
i w

2. Conversion rate was previously called “online share.”



FY 22 Highlights: strengthened ATG’s competitive position and
executed against our strategic pillars to sustain our growth

Il Delivered growth across all divisions against challenging comparisons and economic environment

Added new growth through successful rollout of Payments & Digital Marketing, with value-added
services now accounting for 16% of revenue

Sl Integrated LiveAuctioneers, providing us with exposure to large North American A&A market

Enhanced our E2E customer experience including upgraded auctioneer and lot content, improved
taxonomy and better search functionality

Invested in high quality talent in key areas, setting ourselves apart from competition, whilst
maintaining EBITDA margin

Impact for both sides of the marketplace; over 172 million bidding sessions & over 7m lots sold of
20m lots listed, driving asset prices and providing selection

HEDEDE
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Financial performance

Tom Hargreaves

.?;' ’\ vl{!}'u 3
0 O :7,.""‘:/ > '1 " {' )
AT eCnGlogyiGroup .
> LR “ - A
A QS

b-



FY 22 Financial Highlights: a year of strong growth and investment
while maintaining adjusted EBITDA margins

Revenue Adjusted EBITDA Adjusted EBITDA margin
£119.8m £54.0m 45%

+11%' +/0% Flat

Adjusted diluted EPS Adjusted free cash flow Adjusted net debt
205p £49.9m £129.0m
+221% 93% conversion®  2.2x leverage on FX

adjusted basis

atc t t xchange rates 10
ash flow a t age of adjus t dEBITDA
usted n td bt ing an FY 22 average FX rate.
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Robust revenue growth benefiting from successful roll out of value-
add services and FX tailwind

Reported growth: Actual FX rates

Proforma growth: Constant FX rates?

v

£11.9m £119.8m

£61m £107.9m L]
—

£31.7m

1
ATG FY 21 Reported LA & AM FY 21 FX FY 21 Proforma ATG FY 22 FY 22 Reported

1. Includes £0.2m for Auction Mobility.
2. Average US dollar rate: FY 22 1.27 and FY 21 1.37.
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Solid progress made against our strategic KPIs

GMV (£bn) Conversion rate (%) THV (£bn)

YoY growth at 40% 27% YoY growth at 29% 29%
actual FX rate actual FX rate

YoY growth at 48% 20% YoY growthat ~ 37% 22%

constant FX rate

FY 21 FY 22 FY 21 FY 22
Take rate (%) Marketplace revenue (£m)
YoY growth at 31% 18%

actual FX rate

YoY growth at 39% 11%
constant FX rate

£108.0m

FY 21 FY 22 FY 21 FY 22

constant FX rate

£10.1bn

FY 21 FY 22

« GMV up 20% despite annualising exceptional
Covid-19 comparators

« Conversion rate flat year-on-year

« THV growth driven by attractiveness of ATG model
with more auction houses listing more assets and
achieving higher prices on our marketplaces

 Take rate of 3.3%, reflects growth in value-add
services, offset by real estate. Excluding real
estate, take rate was up 0.1ppt

« Growth in GMV and other value-add services
resulted in total marketplace revenue +11%

FY 21 shown on a proforma basis at actual FX rate.

12



Delivering growth on growth in FY 22 as we lap Covid-19, despite
tougher comps in H2

GMV (£bn) THV (£bn)
H2 22 YoY growth at actual FX rate 28% H2 22 YoY growth at actual FX rate 30%
H2 22 YoY growth at constant FX rate 14% H2 22 YoY growth at constant FX rate 17%

H1 FY20 H2 FY20 H1 FY21 H2 FY21 H1 FY22 H2 FY22 H1 FY20 H2 FY20 H1 FY21 H2 FY21 H1 FY22 H2 FY22

Marketplace Revenue (£m)
H2 22 YoY growth at actual FX rate 20%

« Sustained growth in THV, GMV and marketplace revenue demonstrates
the benefits of the ATG model and our virtuous circle

H2 22 YoY growth at constant FX rate 6%

« H2 22 included comparisons from H2 21 which saw three months with a
significant tailwind from Covid-19, particularly in A&A

H1 FY20 H2 FY20 H1 FY21 H2 FY21 H1 FY22 H2 FY22

Prior years shown on a proforma basis at actual FX rates. 13



A diversified and resilient revenue model

Revenue by product

£101.8m

m Content
m Auction Services

Other Marketplace

m Value-Added Services

A&A commission

m [&C Commission

FY 21

£119.8m

(o}

FY 22

Revenue by geography

Europe

m UK

m North America

£101.8m

FY 21

£119.8m

FY 22

FY 21 shown on a proforma basis at actual FX rates.



Growth across each of our business segments

KPIs by segment

Revenue by segment

Proforma Proforma

£m 1&C ) A&A R
YoY % YoY %

THV 5,737 +28% 4,343 +15%
Conversion rate 45% Flat 16% Down 3ppt
GMV 2,584 +29% 694 (5)%
Take rate 2.0% Down 0.3ppt 8.0% Up 1.2ppt
Marketplace Revenue 52.7 13% 55.3 10%

I&C driven by growth in volume, mix and price of secondary
assets listed on marketplaces, although rate of price
increases slowed in second half

Flat conversion rate in 1&C with take rate impacted by real
estate; excluding real estate take rate would be flat

Rollout of value-add services in A&A offset GMV decline,
which was impacted by challenging comparisons in prior year
and the return of physical auctions

£m Y 22 EY 21 Reportec1l Proforma2
YoY % YoY %
Arts & Antiques 55.3 16.2 2470% 10%
Industrial & Commercial 52.7 43.7 21% 13%
Total Marketplace 108.0 59.9 80% 11%
Auction Services 8.6 7.1 21% 9%
Content 3.2 3.1 3% 3%
Revenue 119.8 70.1 71% 11%

* Marketplace revenue growth driven by LiveAuctioneers

acquisition and growth across both verticals and value-add
services

« Auction services growth reflects new customer uptake of our

white label offering

» Content revenue driven by recovery of advertising volumes,

although we would expect revenue to revert to its historic
trends of moderate decline going forward

Y

At actual FX rates.
At constant FX rates.
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Strong earnings growth driven by operational leverage, offsetting
investment in future growth

«  Gross margin of 67%, up year-on-year as high margin Group financial summary
commission revenue offset growth in payments em Restated  Reported _ Proforma
FY 22 FY 217 YoY? YoY3
- Adjusted EBITDA up 70% reflecting acquisition of Revenue 1198 701 7% 1%
LiveAuctioneers and high flow through of revenue to Cost of sales (40.1) (24.5) 64%
profit Gross profit 79.7 45.6 75%
Gross margin 67% 65% +1ppt
- EBITDA margin of 45%, flat year-on-year as expected Administrative expenses (63.6) (66.5) (4)%
with planned investments to drive future growth Other operating income 0./ 03 133%
Operating profit/(loss) 16.8 (20.6) 182%
- Net finance costs includes higher finance costs Net finance costs (7.5) (4.4) (70)%
reflecting FX and USD LIBOR rate Profit/(loss) before tax 9.3 (25.0) 137%
. . Net | 6.1 27.4 78%
- Adjusted EPS up 221% to 29.5p; 122.4m ordinary and =2 €1 274
diluted shares Adjusted EBITDA 54.0 31.8 70%
Adjusted EBITDA margin 45% 45%
«  No exceptional costs in FY 22 Adjusted diluted EPS 29.5p 9.2p +221%
The FY 21 results have been restated to adjust the foreign currency translation reserves and finance income by £2.3m. Full details are provided in note 1 of the Consolidated Financial Statements. 16

At actual FX rates.
At constant FX rates.
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Strong cash generation drove deleveraging over the year

Movement in cash excluding acquisition of LiveAuctioneers 93% adjusted free cash flow conversion

£540m  £0.4m Higher cash interest due to impact of USD LIBOR rate

- £49.9m

(£4.5m)

US dollar-denominated senior loan
Adjusted net debt/ adjusted EBITDA of 2.4x
£7.6m  £35.3m Recalculating adjusted net debt at average FX rates, leverage

(£17.3m) - . ratio of 2.2x

- Capital allocation priorities

« Investment in future growth; includes additional capex spend
in FY 23 and FY 24 for build out of single technology platform.
From FY 25, platform is expected to deliver £2m of opex cost
savings annually

«  $43.7m prepayment of Senior Term Facility in October 22

Adjusted Underlying Capex Free Interest working capital Other Net increase
EBITDA movement cash flow & Tax from cash in cash/
in working exceptional movement equivalents
capital items and FX before financing
& FX

Auction Technology Group 17
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We continue to execute against our six strategic growth drivers

VAS

Expand
operational
leverage

Pursue
accretive
Grow take M&A

Enhance

the network
effect
Grow the
conversion rate

Extend the
TAM

Auction Technology Group
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In FY 22, we invested to improve our product and develop our team
which will help to drive future growth

Improved the bidder experience
including upgraded auctioneer
and lot content, improved
taxonomy and better search
functionality

Developed an integrated bidding
solution to make it easier to
cross-list

Expanded and strengthened the
ATG team, at the leadership level
and across key specialist roles

Facilitated the shift to timed
auctions

Auction Technology Group



Our auctioneer marketing programme provides a revenue
opportunity for both ATG and auctioneers

Auctions supported with paid for
marketing deliver better results:

We have upgraded our onsite
advertisement experience

New marketing features should
further drive conversion

L : . , SEO rich
Proxibid auctions supported by paid N } content o
for marketing delivered an average m, ' m _ﬂﬁ 30 70 registered
— Rotating bidders forget to bid'
o) S 00 il } banner space
+72 70 registered bidders o
= @ = B } e features 98 /0 open rate
o Ci : e T 9RER on SMS messages
+38% winning bidders = = ot o)
—= =_E } New ad units
1. ATG bidder survey. 21



Payments is a significant new revenue stream and is critical in
improving the buying process on our marketplaces

o _ , o _ , Both auctioneers and bidders are increasingly adopting our
79% ofvidders' and 717 of auctioneers payments solution on LiveAuctioneers
pain points are related to payments'
75%

B US-based auction house adoption of payments on
LiveAuctioneers

58%

- ATG makes payments faster, easier and more secure

41%

42% of US
GTV on LA
used

- 2-3x faster disbursement cycles

payments
solution in
September

«  99.8% payment rate for bidders with cards on file

«  75% payment rate within 24 hours of auction close

0%

« Encouraged by initial launch on Proxibid
Dec 20 Sep 21 Mar 22 Sep 22

22

1. Proxibid auctioneer and bidder survey, March 2022.



We are investing in our single technology platform to drive growth
and improve efficiency

Moving from silos to a single technology platform architecture

Current set up

N 4 N 7\
TSR/ BS/ Proxibid LA
Lot/iB
Market Market Market
place place place
Auction Auction Auction
House House House
Bidder Bidder Bidder
Catalogue Catalogue Catalogue
Auction Auction Auction
---------- f’_"""“"
Payments ! Payments 1
! )
\ JoN N J

=<

New Architecture

Common operating model

—_—_—————_—t—————_—_ e ——

__________ Unified security and standards _ _ __________________
Common front end enhanced with marketplace customization
e - ; N
Bidder/ Auctioneer Core Modules
Ut Accognt & St Rt Flexible Bidding Search & Browse
Registration Approval
N /
. : N
Shared Service/ VAS Modules
| Backoffice I Payments | Shipping I
N /
‘ Common Data Repository ’

S e e e e e e e e e e s e e e e e e e e e e e e e e e o e e e e e

.

S S —

Single platform will enable
acceleration of new product
development

Through shared services
architecture, platform will
also provide agility, flexibility
and operational savings

Expect additional capex in
FY 23 and FY 24

From FY 25, expect platform
to deliver £2m annualised
opex savings

Auction Technology Group
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ATG is leading the transformation of the auction industry, adding
value for both bidders and our auctioneer partners

@ E2E EXPERIENCE

* Build high standard e-commerce
capabilities
‘ FOUNDATION » Upgrade and integrate user experience
across CRM, marketing & payments

» Develop technology to work across

multiple geographies & verticals * Integrate auction value chain

+ Unify fragmented market « Provide multiple tiers of service

» Build shared success revenue model

@ £EXPANSION

» Expand further into value-add services

» Extend into financing, insurance,

restoration, repair, maintenance and
logistics

» Expand ecosystem digitally, leveraging

insight

Auction Technology Group
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Our TAM is very large and growing, with the ongoing shift to online
auctions providing further opportunity for ATG

Industrial &
Arts & Antiques Commercial

UK, North America and W. North America & UK total used

£47bn Europe A&A market! I&C equipment market £64bn
T A e LT - T T -

A&A auction market
£23bn including “Big 4”2 and eBay Core 1&C market3 £41bn

A&A auction market

£9bn excluding “Big 4" and eBay Core I1&C auction market? £13bn

ATG THV: Immediately
£4.3bn addressable market

ATG THV: Immediately
addressable market £5.7bn

ATG GMV £2.6bn

Source: Management estimates November 2022. 25
1.Includes eBay A&A auctions only.

2. Big 4: Christie’s, Sotheby’s, Phillips and Bonhams A&A auction houses.

3. Core 1&C market classified as grey, green and yellow iron and transport. Does not include other industrial segments such as mining and utilities,or chemical manufacturing.



We see significant scope across all drivers in FY 23

Extend

the TAM *

Grow the
conversion rate

Enhance

the network
effect

Drive new THV by actively
identifying new auction houses

Expand

operational

Grow penetration with existing
leverage

auction houses including expanding
into new verticals

Facilitate the shift from live to

timed auctions Grow take

rate via

Enhance bidder acquisition and
VAS

conversion including through SEO
and marketing

Roll out integrated bidding to make
it easier to integrate with our white
label solution

Pursue
accretive
M&A

Further simplify cross-listing across
our marketplaces

Invest in single technology platform
to provide flexibility and agility

Invest in long term scalability of our
model

Launch and grow payments across
marketplaces

Accelerate auctioneer marketing
programme

Develop delivery solution

Continue to look for value accretive
opportunities that add to our
footprint and increase value across
our network

Auction Technology Group
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We remain confident and excited in our ability to lead the
transformation of the auction industry

In the medium term, we remain confident in achieving our target of mid-teen plus revenue growth and mid-high 40's
adjusted EBITDA margin percentages, as value-add services ramp alongside core growth levers in a firmly post
Covid-19 world

For FY 23 we remain confident in our growth levers, multiple of which are in our control, despite an uncertain macro-
economic backdrop

ATG has a blend of revenue which should provide both protection and upside across both our divisions
I&C: Robust end markets, volume tailwinds, very strong opportunity in value-add services

A&A: revenue mix includes recurring fixed fees and value-add services, plus relative strength of mid-priced
auction market

Trading in the first two months of FY 23 has remained broadly in line with performance in H2 22

For FY 23, we expect high single digit to low double-digit constant currency revenue growth with a higher rate of
growth in the second half of the year reflecting the roll out and take up of value-add services

We expect a broadly flat adjusted EBITDA margin reflecting ongoing investments to support future growth

Auction Technology Group

27



A strong FY 22; confident into FY 23 and over the medium term

- Another year of strong performance,
demonstrating the resilience and attractiveness
of the ATG model

- We have a compelling investment case é /"“ud i

e

v Structural shift of auction industry online OMAHA'S 5
/ SHBl_ T SIM]' e

v Strong competitive position
v Diversified and resilient financial model

v Six proven growth drivers

v Theright team to execute

- ATG is stronger and more capable than ever to
lead the transformation of the auction industry

Auction Technology Group
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Glossary of key definitions

Term Definition

A&A Arts and Antiques

GMV gross merchandise value, representing the total final sale value of all lots sold via winning bids placed on the
marketplaces or the platform, on a proforma basis, excluding additional fees (such as online fee and auctioneers’
commissions) and sales of retail jewellery (being new, or nearly new, jewellery)

1&C Industrial and Commmercial

Conversion rate

represents GMV as a percentage of THV; previously called “online share”

Proforma basis

certain measures have been used as the acquisition of LiveAuctioneers on 1 October 2021 and Auction Mobility
on 16 October 2020, have affected the comparability of the Group's results of operations for FY22. The measures
are presented for the Group to provide comparisons of the Group's results between FY21 and FY22 as if the
acquisitions had occurred on 1 October 2020. This measure is presented as a means of eliminating the effects of
exchange rate fluctuations on the period-on-period reported results.

Take rate represents the Group’s marketplace revenue as a percentage of GMV. Marketplace revenue is the Group’s
reported revenue excluding Auction Services and Content revenue
THV total hammer value, representing the total final sale value of all lots listed on the marketplaces or the platform, on

a proforma basis, excluding additional fees (such as online fees and auctioneers’ commissions) and sales of
retail jewellery (being new, or nearly new, jewellery)

Auction Technology Group 31



FY 23 Financial guidance

High single digit to low double digit at constant currency with higher rate

Revenue growth of growth in the second half of the year

Adjusted EBITDA margin Broadly flat reflecting ongoing investments to support future growth
Net finance cost USD LIBOR?! + 3% margin on ¢.5145m average gross debt balance
Effective tax rate 22%

No. ordinary and dilutive shares outstanding 123.5m

Capex £8-£10m including capitalised expenditure on single technology platform

Over 80% of our revenue in FY22 is US Dollar. For a 10% change in the
Foreign exchange pound sterling to US dollar exchange rate, we would expect a ¢.8% change
in revenue

1. Expect to transition from USD LIBOR to SOFR during FY 23. 32



Reconciliation of APMs

Reconciliation of profit before tax to

Reconciliation of loss after tax to adjusted

Cash generated from operations and

adjusted EBITDA earnings adjusted free cash flow
FY22 FY21 FY22 FY21 FY22 FY21
£fm £m £m £m £m £m
Profit/(loss) before tax 9.3 (25.0) Loss attributable to equity shareholders 61)  (27.4) Adjusted EBITDA 540 318
Adjustments for: of the Company Cash generated from operations 49 4 15.9
Net finance costs 7.5 4.4 Adjustments for: Adjustments for
Amortisation of acquired intangible assets 266 132 Amortisation of acquired intangible 26.6 13.2 Exceptional operating items : 218
Amortisation of internally generated software 41 4.6 assets : . .
E ional fi ) 0.2 79 Working capital from exceptional and other 50 (5.1)
Depreciation of property, plant and equipment 0.3 0.2 xceptional finance items 0.2) (7.9) items ’ '
Depreciation of right of use assets 09 07 | Sharebasedpaymentexpense 52 1191 additions to internally generated software (4.2)  (2.0)
Share-based payment expense 5.2 119 Exceptional operating items . 218 Additions to property, plant and equipment (03) (0.1
- L Deferred tax on unrealised foreign
Ex?eptlonal operating items _ 218 exchange differences 16.7 ) AdeSted free cash flow 499 30.4
Adjusted EBITDA 540 318 Tax on adjusted items (3.5) (2.4) Adjusted free cash flow conversion (%) 92.5% 95.7%
Adjusted earnings 38.6 9.2
Auction Technology Group 33



Auction Services & Content

Auction Service Revenue Content Revenue

FY 21 FY 22 Fy 21 Fy 22

Auction Technology Group
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